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When Life Gives You Al...
~ Make Lemonade

7 Ingredients for Earning More Al Citations

Al search is changing how buyers find answers and the brands that get referenced
are the ones creating content worth recommending.

W Think of Al citations like the perfect glass of lemonade:

They don’t happen by accident. They come from the right mix of
customer insights, industry knowledge, original perspectives, and
genuinely helpful content.
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Start with Fresh Add Real
Questions Expertise

Your best content ideas Al can summarize

come straight from
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information. It can’t

your customers. Listen 7 replace firsthand
to support calls, sales ,," experience. Share what
conversations, and / your team has learned in
implementation teams. I\‘ the field.
_--.---

Squeeze Out 04

neri nten
Generic Content Sweeten
If your article could have Wlth TI’USt

been written by anyone,
Al has no reason to cite it.
Offer opinions, examples,

Use customer stories,
certifications, statistics,

and practical advice. ,z" and real examples to
back up your claims.
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MixinsEo ; 06

Fundamentals /  Stirin

Good metadata, ! Continuous

descriptive titles, and h |mprovement

consistent URLs still /
matter. They help Al \
understand your content.

Don’t be afraid to update
~. and reuse the content
you already have.

,," Brand new content
L ’ isn’t always

.

0 7 o necessary.

Serve Helpful
Content

Don’t write to impress

search engines. Write to

help your audience solve

real problems. That’s the Great citations aren’t

kind of content Al wants squeezed out overnight.
to recommend.

They’re made with the
right ingredients, one
helpful article at a time.

Read U to Sq ueeze more ‘ The Partner Marketing Group helps technology companies

create human-written, Al-ready content that answers

value out of your content?  customer questions and earns attention in search.
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