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HOW ERP SOFTWARE BLOG PANEL REPORTS 
Turn Industry Expertise into Community Impact

C U S T O M E R  S U C C E S S

We’ve been a part of the ERP Software Blog Panel Reports, and the quality of 
content that we got out of that was fantastic. The result was an overall great  
piece of thought leadership content for us and for the community. I think it’s 
completely worth the investment. If you’re a partner and you haven’t considered  
it, I would strongly recommend it.      

AJ Ansari, DSWi

By participating in the ERP 
Software Blog Panel Reports,
you can:

	9 Get your brand in front of 
thousands of prospects.

	9 Gain a valuable thought 
leadership asset to share  
with your audience.

	9 Get the value of human-
generated content at a  
fraction of the cost.

AT A  
GL ANCE

THE CHALLENGE
ERP and CRM buyers are overwhelmed with content. 

Every day, they’re bombarded with product comparisons, trend  
articles, and thought pieces claiming to have the answers. But 
much of that content lacks real-world perspective. It’s often  
marketing-first, expertise-second. 

At the same time, partners and consultants within the Dynamics 
community hold incredible knowledge and experience, but they 
don’t always have the time or resources to share it in a consistent, 
professional way. Their insights risk getting buried under the noise 
of generic content. The ERP Software Blog wanted to change that.

When the ERP Software Blog team set out to create a new kind of content resource for the Dynamics community, 
their goal was simple: make expert knowledge more accessible. But what started as a small idea gathering insights 
from real consultants and partners has evolved into a trusted series of eBooks in the Microsoft Dynamics space.

What if we combined the expertise of real partners into  
one, easy-to-digest resource that helps companies make 
smarter decisions and helps contributors build visibility  
at the same time?



THE SOLUTION
ERP Software Blog Panel Reports 

That idea became the ERP Software Blog Panel Reports:  
a series of quarterly eBooks built around authentic, 
expert-led insights. 

Each report starts with a simple framework: participating 
partners answer 3–5 provided questions on a timely 
topic. From there, The Partner Marketing Group team 
turns those answers into a cohesive, fully designed, 
human-written eBook that reflects the collective wisdom 
of the community.

It’s an effortless process for participants but a powerful 
resource for readers.

Every eBook is built around a challenge that ERP and  
CRM buyers are actively facing, such as:

•	 Don’t Get Burned: How to Choose an ERP/CRM  
Partner You Can Trust

•	 Expert Tips to Plan a Move from Dynamics GP to 
Dynamics 365 Business Central

•	 8 Keys to Success with AI & Microsoft Copilot

  

THE VALUE FOR  
PARTICIPANTS
For contributors, including both partners and ISVs, 
the Panel Reports are a visibility multiplier. They 
gain exposure alongside respected peers, position 
themselves as thought leaders, and receive a high-
quality piece of content they can repurpose across  
their own marketing channels. 
 

 

More than 25 companies have already participated 
in these reports, and the feedback has been 
overwhelmingly positive. Many describe it as an easy, 
high-impact way to contribute expertise without the 
heavy lift of content creation. In fact, several sponsors 
have returned to participate in additional reports, a 
clear sign that the program delivers real, repeatable 
value for their marketing efforts.

Each report delivers actionable guidance and real-world 
experience, not sales pitches, making them a valuable  
touchpoint for businesses at any stage of their ERP journey.

8 KEYS TO SUCCESS WITH

AI & MICROSOFT 
COPILOT®

Panel Reports: 
Brought to you by 10 Microsoft Dynamics Experts

 
DON’T GET BURNED:
HOW TO CHOOSE AN ERP/CRM 
PARTNER YOU CAN TRUST

Panel Reports: 
Brought to You by Nine Community Experts

EXPERT TIPS TO PLAN A 
MOVE FROM DYNAMICS 
GP ® TO DYNAMICS 365 
BUSINESS CENTRAL®

Panel Reports: 
Brought to You by 16 Community Experts

25+ COMPANIES  
have contributed to  
the Panel ReportsThis program is the most 

cost-effective way to get your 

company featured alongside 

industry experts. The content is 

high quality, widely promoted, 

and gives you a resource you 

can keep using in your own 

marketing. In the rising sea of  

fluff content, this is a smart way 

to really stand out as authentic.

    Anya Ciecierski,  
ERP/CRM Software Blog 



But their impact goes deeper than just clicks or 
downloads. These reports help business leaders  
make smarter technology decisions, give partners a 
platform to share what’s really working in the field, 
and keep the Dynamics ecosystem connected through 
authentic, experience-based storytelling. They turn 
collective expertise into practical guidance, making 
the community stronger, more informed, and better 
equipped for change. 

OVER 1,300 DOWNLOADS 
from just ONE email blast from  
ERP Software Blog!

GET INVOLVED
Want to participate in an upcoming Panel Reports eBook?

What happens when two marketing powerhouses join 
forces with a shared mission to educate and empower 
the Microsoft Dynamics community?

The collaboration between ERP Software Blog and 
The Partner Marketing Group ensures every report 
reaches its full potential, balancing editorial quality, 
strategic promotion, and design excellence. Together, 
these teams combine deep channel expertise, strong 
storytelling, and smart promotion to create high-value 
eBooks that inform, inspire, and engage the Dynamics 
community.

This partnership produces high-value content, amplifies 
voices, drives visibility, and delivers measurable results  
for everyone involved. Together, they’ve built a model  
that shows what can happen when two smart, marketing- 
driven teams come together with one goal: to make the 
community stronger, smarter, and more connected.

When marketing feels authentic, everyone 
benefits. The ERP Software Blog Panel Reports 
prove that industry expertise, packaged 
thoughtfully, can both strengthen brands  
and support the community they serve.

BEHIND THE SCENES: 
How ERP Software Blog and The Partner Marketing Group Turned Expertise into Impact

With new eBooks released quarterly, we’re always looking for more companies to contribute. 
To get involved, contact:

THE VALUE FOR THE  
DYNAMICS COMMUNIT Y
The Panel Reports have become a staple in the ERP 
Software Blog’s content ecosystem and bridge the 
gap between marketing and meaningful community 
contribution. 

For sponsors and participants, they’re a way to cut 
through the noise and earn lasting credibility. For the 
broader community, they’re a trusted source of expert-
led education that continues to drive engagement and 
elevate the conversation around ERP and CRM solutions.
 

Anya Ciecierski
anya@erpsoftwareblog.com
groupbloggers.com

Michelle Glennie
info@thepartnermarketinggroup.com
ThePartnerMarketingGroup.com

The ERP Software Blog Panel Reports are a great way to give back to the community  
while building visibility for our firm. They turn expert insights into accessible resources  
for companies navigating ERP decisions, and that’s something I’m proud to support. It’s  
an effortless process with a real impact—both for readers and contributors.

      Stephanie Clark, Elliott Clark Consulting
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