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SEO is the foundation of your content marketing strategy and, while best practices can change regularly, 

here are basic guidelines on how to effectively incorporate SEO/SEM to drive traffic and conversions. 

 
 

Title Tag: 50 – 60 characters. Include your primary keyword(s) toward the front of your title. 

Meta Description Length: 120 – 158 characters. Anything more than that will be truncated. Include your 

primary keyword(s) toward the front of your description. 

Alt Tag: 125 characters 

H1: The most important heading Google looks at and an excellent opportunity to use your primary keyword. 

Often, WordPress will duplicate the title tag as the heading for the document but you can change it. 

H2: The second most important heading on the page. Use a variant of your keyword theme in your H2 title.  

Keywords: In addition to the suggestions above, include your primary keyword in the first paragraph of copy, 

throughout your content, and other paragraph headings—but keep your language natural for readability.  

Links: Look for opportunities on every page to link to other internal pages on your website OR to external 

sites if they are relevant to your business. 

Backlinks: If you have toxic backlinks on your site, you can ask Google to disavow them, or ask the offending 

site to remove them (highly unlikely). The way to overcome an abundance of toxic backlinks is to build more 

appropriate backlinks to your site which will minimize the effect of the toxic backlinks.  

PDFs: Google can index PDFs which means all PDFs need meta data, giving you another way to use your 

keywords. To find all PDFs on your website, type this into your browser: site:yourwebsitename.com filetype:pdf  

 

 
 

 

 

Where to Use Keywords Additional SEO/SEM Tips 

• URL for the page/blog 

• Beginning of paragraphs and sentences 

• Headings 

• Title Tags 

• Meta Descriptions 

• Alt Tags for Images 

• Every page needs a unique URL, title and meta description. 

• Including an alt tag in all images helps the blind and 

visually impaired understand the content on the page.  

• Do not duplicate content from the page in your title tags 

or meta descriptions. 

• The cardinal rule of writing: Focus on answering your 

visitors’ questions vs. keyword stuffing. 
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